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Pulkovo Airlines switches inventory management, 
sales and reservation to Amadeus Altéa CMS

Pulkovo Airlines, one of the largest 

airlines in Russia, is now managing 

all its inventory and route network as 

well as sales and reservations activity 

worldwide, on the new generation Altéa 

Customer Management Solution (CMS).   

Only nine months after Pulkovo signed an 

IT agreement with Amadeus, the airline 

has replaced its legacy inventory and 

sales systems with the Altéa Inventory 

and Reservation solutions. The seamless 

cutover, completed in a record 10 hours, 

involved migration of all Pulkovo�s 

� ights and passenger bookings on a 

weekend. Meticulous planning ensured 

the airline�s critical business functions 

were protected throughout the process 

in order to minimise any possible 

impact on Pulkovo�s sales activity. 

Pulkovo operates 564 � ights in Europe, 

Asia and the Middle East. In 2005, it 

carried close to 3 million passengers. The 

IT agreement with Amadeus is aimed at 

supporting the airline�s modernisation 

and growth strategy. The Altéa solutions 

open the way for development across the 

airline�s IT infrastructure and stability in 

its customer management operations 

for the long-term. Speci! cally, Altéa 

Inventory and Altéa Reservation give 

Pulkovo complete control over inventory 

and seat planning, the tools to maximise 

the yield on every seat and the capacity 

to drive sales across multiple channels. 

These consist of the airline�s sales 

of! ces and travel agencies, and will be 

expanded to incorporate online sales.

Commenting on the transition, Pulkovo 

deputy commercial director, Irina 

Ostrovskaja, said: �Pulkovo�s migration 

team would like to thank the Amadeus 

team for the excellent job which has led 

us to the successful migration of Pulkovo 

to Amadeus Altéa.�

Amadeus Vice President, Airline Business 

Group, Frédéric Spagnou, pointed out 

that Amadeus� extensive experience in 

implementing technology for the airline 

industry was re� ected in the quality of the 

cutover for Pulkovo. 

�This project demonstrates our ability 

to answer critical technology needs in 

a wide range of market contexts, from 

the west, south, through to the very 

promising eastern markets,� he added. 

Pulkovo is the second airline in 2006 to cut 

over to the Altéa platform. South African 

Airways also transferred its sales and 

reservation, inventory management and 

departure control facilities to the Altéa 

platform in March. The two carriers join 

twenty two airlines, among them leading 

players as British Airways and Qantas, 

which have entrusted their inventories to 

Amadeus. They also join 150 others that 

have outsourced their sales and reservations 

to Amadeus.  As a result, Altéa Inventory 

is today responsible for managing airline 

inventory representing 95 million passengers 

boarded per year, a ! gure which is set to 

grow to over 500 million passengers boarded 

in 2010, while Altéa Reservation drives 

airline multi-channel sales representing 

496 million passengers boarded per year.

Altéa Inventory and Altéa Reservation are 

part of the Amadeus Altéa CMS portfolio 

which is based on a �community� concept 

that allows it to be used simultaneously 

by multiple airlines to boost service to 

customers, improve operational ef! ciency 

and grow revenue. Amadeus Altéa CMS 

is the ! rst airline customer management 

solution to be developed in 30 years, 

replacing legacy airline passenger service 

systems. By enabling information to be 

shared in real time between the reservation, 

inventory and departure control systems, 

it empowers airlines of all sizes to sweep 

aside their in� exible legacy technology 

constrictions and revolutionise the levels of 

service that can be extended to customers. 

You may ! nd more information on Pulkovo 

website as well: 

http://eng.pulkovo.ru/press?id=654
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Expedia-! rst bookings on the Amadeus system

Expedia Inc. has made its � rst bookings on the Amadeus system. The two companies have a long-term 

agreement to provide Expedia with the distribution technology and travel content it needs to offer more 

� ights, better prices and more destinations.

Selected Expedia points of sale in Europe are now booking 

! ight segments through Amadeus, and points of sale in the 

Asia-Paci" c region will follow in the third quarter of 2006.

�The connection with Amadeus is a major milestone because it 

will offer greater options and redundancy regarding Expedia`s 

connectivity to airlines, as well as provide our customers a richer 

shopping experience,� said Paul Brown, president of Expedia`s 

Partner Services Group. �This agreement gives Expedia greater access 

to the best fares and inventory availability, and further differentiates 

our value proposition to both travellers and airline partners.�

�We are excited to strengthen our relationship with an industry 

leader such as Expedia,� said Gillian Gibson, Vice President, Amadeus 

Multinational Customer Group. �Our low-fare search technology 

and full content agreements with leading airlines have made us a 

partner of choice for online travel agencies in Europe and help us 

to help Expedia better meet the needs of its customers worldwide.� 

Source: Travel daily website (http://www.traveldailynews.com/

new.asp?newID=29666&subcategory_id=77)

Amadeus grew revenue in 2005 by 17.6% to EUR 2,418.3m

Amadeus announced its � nancial results for the full year which ended 

on 31 December, 2005. 

Total bookings grew by 4.2% to 473.3m. Online bookings, from all providers, grew by 

34.1% and now represent 12% of the total. Amadeus retains its leadership position 

in travel agency air reservations with 29.24% of the worldwide market share at 

the end of the year, up 0.44 percentage points year-on-year. Total revenue grew 

by 17.6% to EUR 2,418.3m, with an increasing proportion coming from IT services.

�In 2005 we extended our core business and achieved key milestones in our diversi" cation 

strategy,� says José Antonio Tazón, President and CEO, Amadeus, �In our distribution business, 

we secured the low-fare content of the world�s most important airlines, including " fty-seven 

airlines which signed up to our Full Content Option. The programme gives travel agents access 

to their low fares, full schedules and last-seat availability. Similarly, travel agents can now 

book 61,000 hotels in the Amadeus distribution system, which is 4,000 more than a year ago.� 

�In airline IT, the Star Alliance signed a milestone contract for a common IT platform 

and we launched a suite of IT solutions for low-cost carriers. On the hotels side, 

6,500 hotels now use Amadeus technology solutions. Over 99% of travel agencies 

connect to the Amadeus system using internet protocol and we have migrated over 

200,000 travel agency points of sale to the browser-based Amadeus Selling Platform.� 

Company attributes success to a balanced focus 
on core business and diversi" cation 
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Airplane Quotes!

> The airplane stays up because it 
doesn�t have the time to fall. (Orville 
Wright)

> If I had to choose, I would rather 
have birds than airplanes. (Charles A. 
Lindbergh)

> If we did not have such a thing as an 
airplane today, we would probably 
create something the size of N.A.S.A. to 
make one. (H. Ross Perot)

Source: Creative Quotations

 (http://www.creativequotations.com/)

Tip of the month
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Recall purged PNR:

Amadeus provides a procedure to recall PNRs that were previously purged from the system. 

These are known as purged PNRs or Past Date Records (PDR).

PNRs can be recalled for a period of ! ve years after the last segment is " own or completed. It 

always contains the following data:  

                                                              

>  A header line, containing a PDR tag, a read mode tag, the of! ce ID indicating  where the 

request was made, the sign and duty code of the agent who made the request, the time 

and date of the request, and the request itself.

> The face of the PNR  

> The PNR history  

It also can contain the Transitional Stored Ticket (TST) - active TST when the PNR was purged 

If you know the record locator of the original PNR, you can use it as a search parameter to 

make your request. Enter for example:

RPP/RLC-A1B2C3/03APR04 

RPP                  Transaction code to recall a PDR interactively                      
 /RLC                Slash, record locator indicator                                     
-A1B2C3         Dash, record locator                                                
/03APR04      Slash, followed by any date between PNR creation and PNR purge  
(Optional)

   Question of the month

One of the Amadeus key IT solutions, Amadeus 
Altéa Customer Management Solution 
reservations is used today by more than 150 
global carriers and is based on a community 
approach, bringing unique advantages to our 
travel  agency  community.

Do Amadeus Altéa Customer Management 
Solution reservations carriers and travel agents 
share the same platform for Passenger Name 
Records (PNRs), ! ight, fares, passenger and other 
information and the same queue mechanism?

> Send us the answer to the question above 
and WAIVE the tuition fee of one Amadeus
Basic functionality course"

Note: some will be nominated by the draw.


